Mass-Media
The Press
► Words to remember
	advertising
	newspapers

	captions
	the 'popular9 and 'quality' press.

	circulation
	profitability

	ethnic minority
	regional newspapers

	flopped
	source of income

	government subsidiary
	tabloid

	local noticeboards
	vernacular languages

	news agency
	women's magazines


Read and translate the text, give Russian equivalents of the underlined expressions
Britain's first newspapers appeared over 300 years ago. Now, as then, newspapers receive no government subsidiary unlike in many other European countries today. Advertising has always been a vital source of income. As long ago as 1660, King Charles II advertised for his lost dog. Today, income from advertising is as crucial as income from sales.
More newspapers, proportionately, are sold in Britain than almost in other country. On average two out of three persons over the age of fifteen read a national morning newspaper. Three out of four read a Sunday paper. National newspapers have a circulation of about 13.6 million on weekdays and 16.4 million on Sundays, but the readership is twice this figure. At first glance, therefore, the British press seems in good health.
The national newspapers, both on weekdays and on Sundays, fall into two broad categories: the 'popular' and 'quality' press.
Ownership of the press, as can be seen, is in the hands of a few large press publishing groups. Although the law provides safeguards against undue con​centration of control in one company, the acquisition of News International have caused concern.
Private ownership affects the political viewpoint of most newspapers.
Most popular papers are 'tabloid' in format. The tabloids are essentially mass entertainment. They are smaller format than other papers, and are distin​guished by large illustrations, bold captions and a sensational prose style.
Almost every newspaper left its historic home in Fleet Street, the centre of the British press for over a century. Some went to new sites in the London Docklands redeveloped, while others moved elsewhere. The arrival of the new technology increased the profitability of the press, and this in turn allowed the creation of new newspapers. Some of these flopped.

Britain has a substantial number of regional newspapers also. Of these the two Scottish ones, The Scotsman and The Glasgow Herald are the most im​portant.

Britain's ethnic minority communities also produce their own papers, both in English and in the vernacular languages. The oldest of these is the Jewish Chronicle, founded in 1841 and serving a community of 300,000 Jews. But there are Asian, Caribbean and even Arabic newspapers published in Britain.

Finally, there are over 900 free newspapers, popularly known as 'free-bies\ almost all of them weekly and financed entirely by advertising. They achieve a weekly circulation of over 40 million. They function as local no​ticeboards, where local events are advertised and anyone can advertise in the 'for sale' or 'wanted' columns.

Among Britain's best selling periodicals, the favourites are the Radio Times and the TV Times , which provide detailed information concerning forthcoming programes on BBC and independent television. Their popularity is evidence of the dominant place of television in national life. Second to them in popularity are the women's magazines, Woman's Weekly, Woman's Own, Woman, Woman 1 Realm. The leading opinion journals are The Economist, The Statesman and Society, the Spectator, and Private Eye.
With almost 900 correspondents in over 80 countries, no newspaper any​where can compete with Britain's formidable news agency, Reuters. Across the world its name has become an assurance of objectivity, accuracy and reli​ability. Although run from London, Reuters deliberately avoids any image of being a British institution with English news values. As the day progresses, its world news file is edited from three different cities, switching time zones from Hong Kong to London to New York. Its reports are filed in French, German, Japanese, Arabic and Spanish. It is read in the Kremlin, the White House and the Chancellery.
National newspapers
	National dailies
	National Sundays

	Populars
	Populars

	Daily Mirror
	News of the World

	Daily Sun
	Sunday Express

	The Sun
	Sunday Mirror

	Daily Sport 
	Sunday Sport

	Today
	The Mail On Sunday

	Daily Exprerss
	Sunday People

	Qualities
	Qualities

	Financial Times
	The Sunday Telegraph

	The Daily Telegraph
	The Observer

	The Guardian
	The Sunday Times

	The Independent
	The Independent on Sunday

	The Times
	


Radio and television
► Words to remember
	academic material
	independent body

	broadcasting monopoly
	license fee

	discussion programes
	light entertainment

	to establish
	minority interest programes

	evening audience
	'phone-in' programes

	high audience ratings
	


Read the text. Explain in English the meaning of the underlined expressions
In 1936 the government established the British Broadcasting Company (BBC) to provide a public service in radio. Since then the BBC has been most affected by the invention of television, which changed the establishment hab​its of independent and commercial radio and television, which removed the BBC's broadcasting monopoly.
In spite of its much reduced evening audience, BBC radio still provides an important service. Its five radio stations provide (1) non-stop pop music; (2) light entertainment; (3) minority interests, e.g. classical musk, art pro​grams and academic material (some for Open University courses), cricket commentating in the summer months; (4) news and comment and discussion
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